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Theriseof the‘second city’ traveller
Second-city travel, meaning the explorationof lesser known
destinationsinabid toreduce over-tourismand protect the
environment, willtake aleap forward inthe year ahead.
62%o0f Indian travellers want to play a partin reducing over-
tourismvs. the global average of 54%

Two inthree agree that they would swap their original
destination for alesser known butsimilar alternative if they
knew it would leave less of anenvironmental impact (66%)
vs.the global average of 51%

And to pique theirinterest, over three lnfour Indlan
travellersare keento have access to anapp or website that
recommends destinations where anincrease intourism
would have a positive impact on the local community (78%)
vs.the global average of 60%.

Expect to see companies respond to this demand to explore
lesser knowndestinations by introducing functions that
make iteasier for travellers to identify second-city/
neighborhood destinations. Increasing collaboration
across the travel eco-system will see more awareness
campaigns and infrastructure
improvement drives toentice
visitors to take the road
less travelled and have
apositive impactonthe
local community.
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Tech-spect the unexpected

Slo-Mois the new #FOMO

Instead of experiencing the constant fear of missing out

(FOMO) and trying to speed through as much aspossible, travel

in 2020 will be all about takingit slow.

1n 2020, fF3of Indian
travellers plan to take slower
modes of transport to reduce
theirenvironmentalimpact,
vs.the global average of

Overthreeinfouragreethey
would prefer to takea longer
route to experience more of
thejourney itself] ,VS.
theglobal averag%
Typesoftransportthatplay
intoour desiretotake the

pacedownanotch will also
come into theirown-from

andboats, as wellas our own
twofeet.

%. theglobal average
of oftravellersalready
don’t mind spending more
time traveling to reach their
destinationif they’re taking
auniquemodeoftransport-
withasimilaramount (223
beinginterestedinfeeling
asif they aregoing backin
time by taking a historical
trainjourney (vs. the global
averageofIZ0). (e.g. Flying
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Making great mories
with ‘grand’ getaways

2020 will be the year of the ‘grand’ as more grandparents

will take epic vacations with just their grandkids, leaving the

middle generation behind.

The vastmajority of grandparents agree that spending time
with their grandkids keeps them feeling young (90%) (vs.the
global average of 72'7)

67% (vs.theglobal average of 71"/) oftravellers agree that
parents need alone time without their children

Racetothereservation

The coming year will see travellers put culinary ambitions at
the forefront of their travel decision making, with therace
tosnagthatallimportantrestaurant reservationtruly on.
For many, where and whenthey travel will start with - and
depend on-whetherthey canreserveatabletoenjoy highly
coveted cuisine,in many cases at places where waiting lists
stretchmonths long.

Travellers will also seek out hiddengems - places which have
long been favorites amongst the locals and offer sought-
after homegrown flavours, sometimes well off the beaten
track. 78%of Indian travellers (vs. the global average 0f 71%)
say thateatinglocally sourced produce isimportant to them
whenonvacation.

Fasttrack tolong-termtravel

Asretirement looks settobecome less aboutreaching acertain
age and leaving the workforce, and withincreasing numbers
actively planning toretire earlier, we'll see this moment

2020 will see travellers put key aspects of their decision-making peddlebikes to trams, sleds Ntsman, Orient Express).
process even more firmly inthe hands of technology. Smart, 3 . i
trusted tech-led recommendations will connect ustoa myriad of
new experiences that might not otherwise have crossed our path,
while alsosaving time (as well as screen-time) and enabling us to

become surprisingly synonymous with ‘adventuretravel
planning’.

75% of Indian pet owners (vs. theglobal average of 55%) agreethat their petisas
important to them as their children, it's no surprise that 2020 looks set to herald
anew erainpet-centric vacations. We'll see travellers putting the needs of their Over one inthree of those aged 18 to 25(38%) are planning
beloved pets well before their ownwhen it comes toselecting wheretogo, where  toretire before they turn55, vs. the global average of 23%,

“max out” every minute of ‘now’ while on vacation. tostay and what todo. and what they plantodo is also changing.

77%of Indian travellers want tech to offer them ‘wildcard’ 66% of pet owners agree that in the coming year they would choose holiday 2020 will see travellers shifttheir mindsetand startto plan
and surprise options that would introduce them to something destinations based on whether they cantake their pets, vs. the global average of 42% g for their future golden years, with nearly three quarters
er}ﬁrely r}rer\r\(rirr ?h?ﬂ‘?miﬂs, year ,Y,S,-,t,h,e, glgbg! 9‘,’,‘3,@5,,99,f, 59% 71% would be willing to pay more to stay at anaccommodation that's pet-friendly, of Indiantravellers (75% vs. the global average of 65%)

Over two thirds state they will use an app that makes it fastand higher than the global average of 49% ~ seeingtravelas the perfect way to spend that free time.
easy to explore and book activities in real time while traveling Reflectmgthnstrend the numberof pet- fnendly propernescontmuesto nseon Almostathlrd ofthose whoarealready retrred areplannlng
(69%) vs.theglobal averageofdé% Booking.com while savvy to this appetite, accommodations around the world will agap year - making time to travel for several months
Asimilar number (67%) planto use an app that allows them to continue to look for innovative ways to up the ante when it comes to pet-tailored without interruption (31% vs. the global average of 19%).

offerings and amenities, such ascomplementary dog day beds, pet spas, dedicated Thisis something that 67% of Indian travellers agree that
room service menus and even specially designed pet restaurants. you cando atany age against the global average of 52%.

pre-planactivities, so they always have the answersinone place,
vs.theglobalaverageof @l ..
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