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42% of Indian sports buffs will
give even honeymoon amiss
for big ticket events: survey

RASHEED KAPPAN
BENGALURU, DHNS

osaysIndiansarenot
crazy about sports?
Our desi sports fans

are so obsessed that 42% of
them would even cancel their
honeymoon if it clashed with
their team/athlete playing abig
game. Yes, this is what a glob-
al survey has revealed and the
worlddoesnotevencomeclose,
withonly 19%.

As if this addiction is not
convincing enough, the survey
found, 41% of Indian sports
fans would rather lose their job
than notbeable to attend a big
ticket sporting event. But the
only condition: The sports has
tobecricketorfootball,and the
match hasto bebig enough.

So, how did global accom-
modation portal, Booking.
com get to this figure? They
went worldwide between Au-
gust 8 and September 2, spoke
to 22,603 sports fans aged

18 and more in 29 countries.

A thousand fans were contact-
edinevery country,and thatlist
hadIndia, Australia, Germany,
France, Spain, Italy,Japan, Chi-
na,Brazil, the United States, the
UK, Russia, Indonesia, Colom-
biaand South Korea. Five-hun-
dred fans each were spoken to
in New Zealand, Thailand,
Argentina, Belgium, Canada,
Denmark,HongKong, Croatia,
Taiwan, Mexico, Netherlands,
Sweden, Singaporeand Israel.

Indian sports fans had a
good reason to be so obsessed:
Looking ahead to 2020 with
great expectations, 44% of the
respondents were confident
thattheir national teamor play-
er would win an international
tournament. Globally, thiscon-
fidencewasshared byonly34%
ofthe fans.

Thirty-eight per cent of the
Indian cricket fanswould spend
more on travelling for sports
than on family vacations. But

this priority was hardly so pro-
nouncedamongIndianfootball
fans, only 29% of whom would
make that option.

Riding high on Indian crick-
et’s recent successes, a whop-
ping 88% of the fans queried
believed their team would win
a major global tourney within
the next four years. The global
averagewasonly18%. Strange-
ly, despite the football team
crashing out of the World Cup
qualifiers, 79% of fans shared
thesameoptimism.

Nothing like watching your
teamlive, insidea stadium. Talk-
ing to a thousand fans in India,
the survey concluded that 82%
of them had completed be-
tweenonetofivetripsinthelast
year alone. Six in ten proposed
to travel both domestically and
internationally to watch their
team/ player.

Booking.com is the official
accommodation and attrac-
tionsbooking partnerforUEFA
Euro2020.
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