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1 (RSN F{0;4 0 FOR THE LOVE OF SPORTS

CRICKET FIRST
HONEYMOON LATER

2020isgoingtobea

year packed with sports “ KEEP
action - from major
athletics competitionsto CALM

AND

TRUST

international cricket and
football tournaments.
Keeping that calendar in
mind, arecent Booking.
com global survey
unearthed rather
interesting insights

that give apeek into
the psyche of asports
fan. Here arethe key
India-specific highlights

from the study shared
exclusively with
Brand Equity. ‘
Game, Set, Match s

A picture of the sports fan

Indian sports fans and their great
expectations: Cricket fans more
optimistic than football fans
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»
of Indiansportsfansagreethey #g
% 57 will see their national team R

orplayer winan international
tournament within the next year,
vs. the global average of 34%

cricket fans believed
88% that they will see their
team/player win a major

international tournament in the

Enthusiasm Scores
Indian cricket fans versus
.| Indianfootball fans
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Would cancel their honeymoori ifit

B~ clashed with their team/athlete playing

They would rather lose their job than not

ablggame
CricketFans- 41/oFootbaIIfans 41%

be abletoattend ahistorical
sportlng event:

Cricket Fans-40% Football Fans- 41%

| They'dspend more on travellingfai’
d. sports thanon famllyvacations

CrlcketFans 38/oFootbaIIFans 29%
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Locationand Hot-tubs: Travel planning for the big match

Traveling tosee their teamlive in actionisa priority for many Indian sports fans.

of Indian
8§29, Bt
fanshave

completed
betweenonetofive
tripsinthelast year -
with six inten declaring
theyplantotravel
both domestically
and internationally to
watch their teamor
player inthe future
(60%).

i Topconsiderations

for Indian sportsfans
when looking for
aplacetostayare
affordability (82%)
andlocation (80%)
inrelationtothe
stadiumor venue.
Two thirds look for
accommodations
that have aspaor hot
tubtorelaxin post-

i match (67%).

i #37%of Indian sports fans admit that

they would be willing to pay more for
sports travel than their family vacation.

« Cricket fans (38%), swimming fans
(38%) and e-sports fans (38%) are most
likely to spend more on their travel to
watchtheir respective sports.

«Top Indian sports fanstravel for Cricket
(86%), Football (51%), Tennis (31%),

i Hockey (23%) and Motorsports (18%).

next 4 years, while 79% football fans
shared the sentiment

Dedicated fans cancel important life-events like the
honeymoon to ensure they can travel to watch their team

A combination of Fear of Missing Out (FOMO) and dedication to traveling and
showing their support in the stadium results in unwavering commitment.

of Indian sports fans Similarly, 41% of Indian
(highest globally) say that sportsfans say that they
they would cancel their would rather lose their job

honeymoon if it clashed with their than not be able to attend a historic
team/athlete playing a big game, vs. sporting final/event, vs. the global

the global average of 19%. average of 18%.

Mz ""ch-day Rituals

Ho*fansdlsplay allegiances and show support

B

«33% (vs.the global average of 28%) of Indian spc‘::'ts

| fans wear lucky charms when attending a game |

-Wwith 29% (vs. the global average of 15%) havmg 4

" asuperstitious routine thatthey always perform |

before or duringagametoensure the|rteam wins
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